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BEGIN SHORTLY!

HOW your PrOd uct Feed Omnichannel Marketing Automation
i WakeupData, Web2Media and Agillic
will help you Succeed! 4 May, 2022
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Agenda

 Why are we talking product feeds in the first place?
 How can they be used in Marketing Automation?
« How do you set it up?
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Why are we talking about product
feeds In the first place?
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Being

Is as Hard as Tying a Bow Tie!
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requires mixing

Segmentation and Personalization

Effectively!

SEGMENTATION PERSONALISATION
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Your Content Feeds Must Fit the Bow Tie
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Your Content Feeds Must Fit the Bow Tie

Feeds could contain:
* Courses

* Articles

* Products

» Deals

* Houses

* Fitness Classes
 Etc...
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How Kop & Kande are
using product feeds In emalls

agillic



Introducing Kop & Kande
Kitchenware Omnichannel Retailer

Kop & Kande offers a wide range of goods spanning from beddings,
cutlery, kitchen appliances to gift items.

« Officially established in 1984
* 100+ stores in Denmark
* 550 employees

When Kop & Kande first joined Agillic, its goal was to increase the volume
and value of its customer club, Klub Kop & Kande.

They wanted to activate customer data and increase personalisation
significantly.

More details here:
https://aqillic.com/cases/club-kop-kande-links-hybrid-shopping/
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https://agillic.com/cases/club-kop-kande-links-hybrid-shopping/

R

%

Kop & Kande...

...are always trying to balance scale with relevance

Localised Triggered
Campaigns Messages

Mass Broad Lifecycle Triggered &
marketing Segmentation Flows Personalised
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In both seasonal campaigns and marketing automation...

CAMPAIGN-DRIVEN DATA-DRIVEN

Customer
lifecycle

Localised Personalised Triggered

Campaigns & Segmented Messages
Mass : Segmented E Lifecycle E Triggered &
marketing . Messages O Flows : Personalised
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Examples

- Vi leverer GRATIS til din lokale butik
° f‘cp. &f Kabrlde <|nch@LanNIIL:0p kande.dk>  Ciick & Collect — gratis levering til butik
| @ Jacob Fusager - Web2Media
P . Kop & Kande <info@mitkop-kande.dk>
E ~— Udforsk Royal Copenhagens dragende designunivers @ Til @ Jacob Fuseger - Web2Media  Altid gratis retur - 30 dages returret
Foraret er ankommet, og det fejrer vi med dugfiske tilbud pa leskre maerkevarer. Se alle de gode Kop & Kande <info@mitkop-kande.dk> 5 e e 615 A 16 KK e 0 1 1 et o) 6 Web o + Hurtg levering 1-2 hverdage
tilbud i din lokale Kop & Kande eller pa kop-kande.dk. Til @ Jacob Fusager - Web2Media K v K d
1 Kop & Kande tilbyder vi nu ogsa 365 dages landsdzekkende bytteservice, sé du nemt kan bytte en 7 his der er problemer med visningen af meddelelsen, kan du Kilkke her for at  vist den | en webbrowser. O p a n e Se, hvad andre ogsa har kebt
vare, hvor og hvomar det passer dig i

M
) : olrtﬁ,
Hej Jacob,
Vivgeme tage dig med pen fse :‘aj:zr:v;g;:? g:;;i:‘zr:grg‘s Vihaber, at du har lyst i at e 2 o P ot e By et s
720,05 1509,
T
Kl Qmaaﬂ/ (‘»ﬁ w]\aﬂuv fros Kﬁ’\’ & Koude Ier som jordbzer med flode
Lyngby gles fyrfadsatager i Mattea grydesaet 8 dele Du har for nyigt besogt kop-kande.dk. Her fangeds dissa varer dit bik - og det kan v godt forsta. |
LRy O & o ot som b mad fode - perekia sammen Vi ha saiet i kur | denne ma, 4 et kin Tefal
399,95 999,95 fortszette dit keb.
Vier altid parate tl at hjzelpe, hvis du har sporgsml -
2.5 brocgarant 30 dages returet Opten pointved kob
PRODUKT STYKPRIS ~ ANTAL SUBTOTAL (
Royal Copenhagen Hvid Rifet 299,98 kr. 1 299,95 kr.
tallrken 27 cm 2-pak Spar 200,00 ki
« . /
{ Royal Copenhagen Hvid Rifet 249,96 kr. 2 asef0ke
tallerken 22 cm 2-pak Spar 170,00 ke Stegepande easy chef 28 cm Loft bestikszt 30 dele
509,05 1199,-
_ - Rosti Margrethe roreskdl 40 iter 142,46 kr. 1 142,46 kr.
hvid Spard7.49 K
evatrio
Grydeszt diadem plus 10 dele Tallerken great guys 20 cm.... X
BI3 mega riflet vase 19 cm Alfabetkrus/ bogstavkrus v . >
999,95 49,95 oY 9 Total: 242,31 Kkr.

1199, 599,95 (L} -/

Normal newsletter
with discounted
products

Brand Interest Abandoned Cart trigger
trigger

Customer
lifecycle
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What are the business benefits of using
product feeds like this?
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Benefits from Being Able to
Insert Product Feeds Easily...

* Much faster to make campaign emails (or any emails
containing products for that matter) /

@ (I |
* Great flexibility in filtering and sorting the product feed @ EfTO gcs

for various purposes

. . . V) V) V)
« Fewer mistakes because product info is always 82.5% 17% 5%
updated
* Huge savings on not doing custom graphics
open rate for birthday return to website after conversion rate on
emails receiving abandoned automated loyalty club
* More campaigns faster! basket email campaign

* Better results from Marketing Automation!

'%r@!

.ﬁ agillic



How do you setup product
feeds in Agillic?
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Product Data in Agillic

& Person Data

@ Global Data
W Global Data Tables

g Data Lookups
& Events
s Target Groups
1§ 'mport
E Export

& Webhooks

niE

Folders Global data table

& Global Data

e © © © © o

Name

~ PRODUCTS
AVANCE_PERCENT
URL
CATEGORY_LV2
TITLE
BEFORE_PRICE_FORMATTED
T SKU
PRICE_FORMATTED
CATEGORY_LV4
AVANCE_AMOUNT
CAMPAIGN
BEFORE_PRICE
CATEGORY_LV1
SECONDARY_COLOR
MATERIAL
PRIMARY_IMAGE
SAVING_AMOUNT
SAVING_PERCENT
PRIMARY_COLOR
SERIES
DESCRIPTION
AVAILIBILITY
PRICE
WEB_ACTIVE
CATEGORY_LV3
BRAND
STORES

Type

NUMBER
STRING
STRING
STRING
STRING
STRING
STRING
STRING
NUMBER
STRING
NUMBER
STRING
STRING
STRING
STRING
NUMBER
NUMBER
STRING
STRING
STRING
STRING
NUMBER
STRING
STRING
STRING

Modified
27.09.21
27.09.21
27.0921
27.0921
27.0921
29.09.21
06.06.19
27.0921
27.0921
27.0921
27.09.21
290921
27.09.21
27.0921
27.0921
27.09.21
27.09.21
27.0921
27.0921
27.0921
27.0921
27.09.21
27.0021
27.0921
27.0921
27.0921
241121

Modified By
JacobFusager
JacobFusager
JacobFusager
JacobFusager
JacobFusager
JacobFusager
JacobHolm

JacobFusager
JacobFusager
JacobFusager
JacobFusager
JacobFusager
JacobFusager
JacobFusager
JacobFusager
JacobFusager
JacobFusager
JacobFusager
JacobFusager
JacobFusager
JacobFusager
JacobFusager
JacobFusager
JacobFusager
JacobFusager
JacobFusager
JacobFusager

Created
06.06.1!
27.092
27.092
27.092
27.092
27.092
06.06.1!
27.092
27.092
27.092
27.092
06.06.1!
27.092
27.092
27.092
27.092
27.09.2
27.092
27.092
27.092
06.06.1!
27.092
27.092
27.092
27.092
27.092
06.06.1!

&. PRODUCTS x

Details | PRODUCTS

Name
PRODUCTS

Descripton

Global Data Table Editor |

Fitter Data Table Records

SAVING_PERCENT - | between v | 35 100

BRAND CAMPAIGN CATEGORY_LV1 CATEGORY_LV2
Sodahl Bolig Boligtekstiler
Sodahi Bord Borddaekning
Sodahl Bord Borddaekning
Eva Solo Udeliv Grill & Udekokken
Juna Bolig Sovevarelse
Holmegaard Bord Kander & Karafler
Bosch Kokken Kokkenmaskiner
Eva Trio Kokken Gryder

Work Log |

CATEGORY_LV3 CATEGORY_LV4

Puder
Duge

Duge

Grill tilbeher
Sengesat
Karafler
Stavblender

Kasserolle

DESCRIPTION

100% bomuld
Sédahl damask dug Ci
Sédahl damask dug i
Eva Solo sidebord og |
Ekstra lzngde Ocean :
Holmegaard No. 5 kar:
Bosch stavblender mo

Eva Trio Evasée er frer

MATERIAL

Bomuld
Bomuld
Rustfrit stal

Glas
Plastik
Rustfrit stal

PRICE

179.95
44995
49995
799.95
299.95
399.95
399.95
299.95

PRICE_FORMATT...

179,95
44995
49995
799,95
29995
399,95
399,95
29995

PRIMARY_COLOR
8i3

Lyserod

Gra

Gr3

Lyserod

Kiar glas

Selv

PRIMARY_IMAGE

https:/imaging.wakeu
https:/fimaging wakeu
https:/fimaging wakeu
hitps:/fimaging.wakeu
hitps:/imaging.wakeu
https:/imaging.wakeu
https:/imaging.wakeu
https:/fimaging. wakeu

SAVING_AMOUNT
120

300

350

699.05

250

450

340

300

SAVING_PERCENT

agillic



Detalls | RELEWISE_RECOMMENDATIONS

Name
RELEWISE_RECOMMENDATIONS

Description

Lookup |

One-to-Many Field

Select the Field you want as key for this Lookup from a One-to-Many Table.

One-to-Many Table

RELEWISE_RECOMMENDATIONS_PERSONAL

Global Data Table and Field

Select a Global Data Table and the Field you want as Key.

Global Data Table
PRODUCTS

Field
PRODUCTS.SKU

Detalls | RELEWISE_RECOMMENDATIONS_BASKET_LOOKUP

Name

RELEWISE_RECOMMENDATIONS_BASKET_LOOKUP

Description

Lookup |

One-to-Many Field

Select the Field you want as key for this Lookup from a One-to-Many Table.

One-to-Many Table
RELEWISE_RECOMMENDATIONS_BASKET

Global Data Table and Field

Select a Global Data Table and the Field you want as Key.

Global Data Table
PRODUCTS

Field
PRODUCTS.SKU

-




Inserting
a Product Feed
in an Email

iSiarpe priser og fiske fordrstilbud | Hurtig levering 1-2 dage | Reserver online og sfhent i din iokale |
butik | Fri fragt ved keb over 500 ironer f

Shop blandt 10.000 varer Hurtig levering

Billede og tekst i én kolonne

Friske

: Fordret er ankommet, og det fejrer vi med dugfriske tilbud pé lssire meerkevarer. Se alle de gode |
: {ilbud i din lokale Kop & Kande eller p kopkande.dk :
*1 Kop & Kande tilbyder vi nu ogsd 265 dages landsdesskkende bytteservice, & du nemt kan bytte en |
: vare, hvor og hvornar det passer dig :

—_ Billedeogtekst i én kolonne

| Default

Properties |
Global Data Table v
PRODUCTS -

SAVING_PERCENT (Global Data Table) -

Select the sorting of

Descending v

Define how many rows to be displayed in the Block. A maximum of 100 is
allowed

4 ow(s) shown as a max
Bargain hunter M)

Default multi content

[®  Aan - | Conditions below mus

be met

[¥] | PRODUCTS.SAVING_PERCENT wumpsn  ~
greaterthan equals ~ 35

Condition met

Cancel

agillic



Condition met

. Fordret er ankommet, og det fejrer vi med dugfriske tilbud pa |ssire mssrkevarer. Se alle de gode | I Show/Hide |
. tilbud i din loksle Kop & Kande eller ps kop-kande dk. .
I Kop & Kande tilbyder vi nu ogsa 285 dages landsdsskkende bytteservice, 58 du nemt kan bytte en Options |
vare, hvor og hvornar det passer dig.
.............................................................. + Block

Se tilbudsavis

COodoocoeama
+ & L] i

Produktblok (2x) - dynamisk

Biffede og tekst i én kolonne

B [ conce |

agillic



Inserting a Product Feed in an Emall

il KK14_2022_Global_NL_easter

Sl

iSkarpe priser og friske forarstilbud | Hurtig levering 1-2 dage | Reserver online og sfhent i din Icksle |
\butik | Fri fragt ved keb over 500 kroner .

Hurtig levering

| Default

Properties |

Global Data Table v

PRODUCTS -

SAVING_PERCENT (Global Data Table) v

Select the sorting of the rows

Descending v

Define how many rows to be displayed in the Block. A maximum of 100 is

allowed
4 rowi(s) shown as a max
Bargain hunter - ®

Default multi content

(+ | An ~ Conditions below must be met

[+] PRODUCTS.SAVING_PERCENT mumesr  ~
greaterthanequals ~ 35

Condition met ~

v
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Kop & Kande <info@mit.kop-kande.dk>
Til @ Jacob Fusager - Web2Media

Foraret er ankommet, og det fejrer vi med dugfriske tilbud pa laekre maerkevarer. Se alle de gode
tilbud i din lokale Kop & Kande eller pa | -

| Kop & Kande tilbyder vi nu ogsa 365 dages landsdackkende bytteservice, sa du nemt kan bytte en
vare, hvor og hvornar det passer dig.




How do you get product
data into Agillic?
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Catch Product Data in
WakeupData and
pass it on to multiple
applications

 Connect WakeupData to PIM

» Configure and manage multiple ot
product feeds

WakeupData

EI?Q Need Some Help? Kop & Kande

itbound Kopd
Kop&
Kop&
Kop&
Kop&
Kop&
Kop &

Kop&

!E';L%E;‘E'.
LR
e

Product title 38

Eva Solo Nordic Kitchen kande 1liter

Brand s

Eva Solo

Color 4

Sort

Availability s

in stock

Sale Price 1

0

ptions
ptions

Description 157

- — CLIENTS (Kop & Kande) » PROJECTS
M
H—
LJ
=t 1
e un
WakeupData Kop & Kande
E — CLIENTS (Kop & Kande) » PROJECTS ) Kop&Kande - Masterfeed - (FTP p3 URL] Z > STOREDDATA
Kop&K‘ OVERVIEW DATAANALYZER STORED DATA FIELD CONVERSIONS ACTIONS IMAGE TEMPLATES MORE OPTIONS
-t
NO ISS
E Search for unique id
CHANNE
Kop &
Unique identifiers
Kop & Unique Id 13 Item group id o
5706631165643
Kop &
GTIN 13 =3 Product EAN 13 [ Anaiyze |
Kop & 5706631165642 5706631165643

Kanden passer perfekt sammen med resten af Nordic Kitchen serien men er ogsa flot

sammen med andre stel. Brug den til vand, juice, saft mv. Flot sort more...

Materials 7

Stentej

k and delivery

Price &

299.95




Field Extra Field 100 (text val ~

Modify and/or Create fields to o .

Match the Optimal Presentation In
e.g ™ Ema I IS Default transformation
[ 1nsert text ] insert fieid |
¢ @ Producttitle
» Select meaningful fields for presentation =
* Dynamically modify fields to optimize the Make modifications t feld content '
customer experience and the content ST T T I
presented 3 @ Remove importf Brand v [x]
* Include, exclude or append fields as you o T
. . . L [x]
see fit - without coding!
Output @ @ :

DfEn il
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Point the Feed to Agillic — e.g. through SFTP, ETL or API

Sk

|
=

s

Wakeu pData Kop & Kande v

§==) CLIENTS (Kop & Kande) > PROJECTS » Kop&Kande - Masterfeed - (FTPp& URL) >  Kop&Kande - Agilic production (CSVo.. # > MAPPINGS

OVERVIEW MAPPINGS EXPORTED DATA SENDER FILTERING MORE OPTIONS

Data structure

PRODUCTS.PRICE Edit field setting

+ PRODUCTS.SKU Default transformation -

+ PRODUCTS.WEB_ACTIVE Sale Price < 1

« PRODUCTS TITLE WakeupData Kop & Kande
« PRODUCTS SERIES

Add field

PRODUCTS.DESCRIPTION
PRODUCTS.BRAND
PRODUCTS.PRIMARY_COLOR
PRODUCTS.SECONDARY_COLOR
PRODUCTS.MATERIAL
PRODUCTS.URL
PRODUCTS.CATEGORY_LV1
PRODUCTS.CATEGORY_LV2
PRODUCTS.CATEGORY_LV3
PRODUCTS.CATEGORY_LV4
PRODUCTS.CAMPAIGN
PRODUCTS.BEFORE_PRICE
PRODUCTS.BEFORE_PRICE_FOR
MATTED
PRODUCTS.PRICE
PRODUCTS.PRICE_FORMATTED
PRODUCTS.AVAILIBILITY
PRODUCTS.SAVING_AMOUNT
PRODUCTS.SAVING_PERCENT
PRODUCTS. AVANCE_AMOUNT
PRODUCTS.AVANCE_PERCENT
PRODUCTS.PRIMARY_IMAGE
IMG

Default transformation

@ @ Sale Price

Advanced (will save)

Output @ 2] :

Change sender type

2
E Send as ftp settings
Hostname *
sftp://import-eu1.agillic.net
Path *
import/

Should start and end with /

Filename

PRODUCTS_prod.csv

To convert the csv file to an Excel file (only openable in Excel) set the file ending to .xlsx

Username

Password

Update sender




What are the most common
challenges/problems when setting up
feed based marketing automation?
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Overcoming Feed Import Challenges in WakeupData

NEWSLETTER

a

_ Pro tips:
= MEMBERS CLUB
b= e * l|dentify and syndicate
| § relevant data sources
§ SOURCE FEED SOCIAL a
5 3 .
3 A\ ‘ >  Optimize and format
N ! %
S o your data properly
% SALE >
= CAMPAIGNS %
SRAEEATA q i * Segment products
(@)
K based on state
SEASONAL
CAMPAIGNS
a

£

!.
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Overcoming Feed Import Challenges in WakeupData

NEWSLETTER

~ G .
PIM DATA — PFO t|pS
g MEMBERS CLUB . -
q * |dentify and syndicate
. : 3 relevant data sources
§ SOURCE FEED SOCIAL 3
= (o]
3 .
2 N e 6 : « Optimize and format
e Q your data properly
> SALE >
- CAMPAIGNS %
RA:”, a i e Segment products
= based on state
SEASONAL
= CAMPAIGNS
\_7 C]

£

".L L
OfAees



Image Templates Make It Easy to Align with Seasonality

WakeupData

¢, PROJECTS ) ProjectA /

' OVERVIEW DATAANALYZER STORED DATA FIELD CONVERSIONS ACTIONS IMAGE TEMPLATES MORE OPTIONS

Create new template General Sale Black Friday Sale Christmas

CHRISTMAS OFFER

BLACK yy gt

)

Tall image template 50% sale 25% off - Autumn sale Exclusive lines

~—

EXCLUSIVE AT

OUR STORES
ACME

KEY: 21a85d3b-fae3-4b1lb-ae4b-d44b59292774

TERMS OF USE  PRIVACY POLICY © 2022 WAKEUPDATA  v3.7.0 ¢ +4571 99 29 34
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Summing It Up

£

=

Well managed product feeds (and other feeds) can greatly
affect work efficiency and results from Marketing
Automation!

Product feeds are easy to manage in Agillic and can be
used in both campaigns and trigger based communication

WakeupData is a perfect tool for capturing, transforming
and managing content data feeds of any type

<
T
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Thank youl!

\ Please Scan QR Codes for Intros! /

R R VD
P s FA
O 'Q‘ [=]y: -IFH‘
Agillic demo WakeupData Web2Media
Demo Discovery
Meeting

’I’ ll“l’

Persona lised communica tion to millions



