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Agenda

1. Kort intro + et par ord om playable
marketing

2. Cases

- Kop & Kande

- Costcutter

- Kristeligt Dagblad
- Unisport

- Ecooking

- HelloFresh
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“We play because
it is in our nature to do so”

— Johan Huizinga
Dutch historian and cultural theorist, author Homo Ludens 1937
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Core behavioral triggers
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Compete Have Fun Mirroring Challenge Reward
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The power

of play

Hardwired

Humans are hard wired
to enjoy games and
to compete.

Source: Gartner

Dose

Our brains crave these chemicals
(Dopamine, Oxytocin, Serotonin, & Endorphins)
and they influence our happiness.

Remember

Games make the audience

enter a world where dopamine flows, helping

brands to be remembered.

No other marketing technique can do that.

Source: Nicolos Babin
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“Play requires an active
and alert state of mind.”

Peter Gray, Developmental Psychologist,
author ‘Free to learn’




Sessions

Game Plays

Engagement Usere

Hours of Engagement
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Time Spent with
Brand

SecCsS

The number of seconds each user spends in .

the campaign starting from first ‘in-game Average Time Spent across
_ P .g & _ & all campaigns

action’ until last flow page is reached.
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is sustainable!

leadfamly



playable




1. Game engine - 30+ different playable experiences

Carefully developed to support various challenges

Luck games Skill games Knowledge games
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Wheel Of Fortune  Scratchcard Drop Game Spot The Shoot It Quiz Personality Hide And Seek Weekly
Difference Test Calendar
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Slot Machine Roll The Dice Poll Swipe Snake Guess The Prediction Video Quiz Advent
Picture Calendar
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Lucky Number Spin The Bottle Shell Puzzle Level Quiz Place The Item
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These brands engage millions
of consumers every month
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Kop & Kande x Stelton

e Julekalender

e 29.900 unikke deltagere

e 15.000 nye permissions

e Vigtigt datapunkt ift.
omhnichannel

e Click-to-Open-Rate pa 92.43% Link til case

playable


https://appv2.leadfamly.com/campaign/view/demo/65515/token:4cb54fe156665f47562038f5b957a264

C?StCUtter - Play our Easter }c :gj S uwm;.,
paskekampagne Egg-stravaganza! |

You’ve got to be in it to win it! Crack as many eggs as possible in the time

® H e nve ndt béd e e kSiSte re nde limit BUT watch out, if any of those pesky eggs hit you, that’s g,\A/I;/IRE
1 - 1 1 The aim of the game is to shoot the eggs with the rabbits slingshot to
pe rm ISSIOnS Og for tl Itr% kn I ng a-f build up your points. You will need to score 250 points in 60 seconds to

be entered into our prize draw to win 1 of 2 Nintendo Switches! You could
nye also be one of our lucky daily winners with a chocolate treat

Simply click the play button to join in. Come back every day to increase
your chances of winning!

e 18.000 unikke registreringer

e 8.000 nye permissions

o

e 4.500 Kklik pa “find neermeste o
butik” Link til case
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https://appv2.leadfamly.com/campaign/view/demo/53960/token:e9d5be3af146ae3e1ef383624378fed5

Kristeligt Dagblad

e Strategisk arbejde med nye
permissions

e Berige permissions med
relevante datapunkter -
personalisering

e Hgjere engagement og hgjere
Konvertering igennem
Kunderejsen

Hvilket nyhedsbrev passer til dig?

Med Kristeligt Dagblads mange nyhedsbreve kan du skraeddersy din laesning, sa den passer til dine interesser og preeferencer.
Her kan du finde ud af, hvilket nyhedsbrev der passer bedst til dig.

Start testen

Kristeligt Dagblad
Vimmelskaftet 47

1161 Kebenhavn K

TIf. 33 48 05 05

E-mail: abonnemen t@k.dk

Link til case
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https://appv2.leadfamly.com/campaign/view/demo/34454/token:30c741e88d8c07eab6f2954638c83694

1) Swipe dine interesser X +

& appv2.leadfamly.com/campaign A token:96feafd55 Q w [ @ Inkognito (2)

= Leadfamly Loading Dashboar... Leadfamly Campai... ! Inbox (99) - dr@le... ! Inbox (113) - dr@|... . Bamboo §= Content plancust.. |EN Playable - Calend...

! ’ :

Jeg er mest interesseret i...

Swipe og fortael os hvad du er mest interesseret i.

Unisport
e Samme sang som Kristeligt
Dagblad

de tibud, nyheder og konkurrencer fra Unisport og accepterer

Tilfej @unisport

Brug #unisportlife og del dine billeder med os.

0000

e Straight to the point - skarp
forventningsafstemning med
kunden

Link til case
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https://appv2.leadfamly.com/campaign/view/demo/38314/token:96feafd55e1f567d21e68391723e2598

Ecooking

e Brug af spilmekanikker i automation

o Markant hgjere opening rate pa
mails med spilbare budskalber

e Stor trafik-driver til website

M Gmail

Compose

25syv
Arla

CBB/Telenord

Hi3G Denmark ApS - "...

Oister

Spar Nord

Kunder - Tier A

es

Danish Export Associ...

Ecooking
Fedevarestyrelsen
Kaufmann/Quint
Kiloo

Lomax

Lyreco DK

Luivann l+alia

Q

e

label:kunder---tier-a-ecooking X 3

N 0 @ B 0 & Bm» D

Team Ecooking info@ecooking.dk via s3.csal.acemsd5.com

tome ¥

YA Danish + > English v Translate message

ECOOKING

View in browser

MAKEUP | NYHEDER | ANSIGTSPLEJE | HARPLEJE

SPREAD SOME LOVE

to your sister

Spred keerlighed til dem, du har keer...

De fleste bliver i godt humar, nar de enten giver eller
modtager en smule kaerlighed. | februar gar vi all in p§w
at sprede alle former for kaerlighed.

Spin vores keerlighedshjul og deltag i konkurrencen om
et gourmet- og spaophold pa Marienlyst Strandhotel
samt en laekker Ecooking Spapakke.

00 Y
® Aci A &

10f138 < >

Wed, Feb 2, 7:07 PM (21 hours ago) “

Turn off for: Danish
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Maak kans op een maand gratis
HelloFresh

HelloFresh NL

e Quiz med fokus pa USP’er hos

Hello Fresh e

e Promoveret pa egne kanaler -

Beantwoord de volgende vragen over HelloFresh en maak kans op een maand gratis
HelloFresh.

herunder email s
Volg ons op Social Media
e +8 % genaktivering af tidligere f
kunder

Link til case
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https://appv2.leadfamly.com/campaign/view/demo/42139/token:2c090b333e2b38bcebc8866de514d1fe

The 5 Game mechanics

OO0

Compete Have Fun Mirroring Challenge Reward
Desire to win over To feel easy-going, The opportunity A task set for the Incentive, feedback, or
someone else lighthearted, and/or to compare player that is even the challenge
happy ourselves to nontrivial itself
others to accomplish,

typically an obstacle
to overcome
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